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Year 2
COURSE COMPULSORY BOOK (REQUIRED) PRICE
. Atrill, McLaney, Harvey and Jenner, (2009), Accounting: An Introduction, (4th
ACFI1001 Accounting for edition), Pearson Education, Australia. ISBN 978-0-7339-9058-8 $50.00
Decision Makers
Wood, J., Zeffane, R., Fromholtz, M., Wiesner, R., Creed, A., Schermerhorn, J.,
Hunt, J., Osborn, R. Organsiational Behaviour. Core Concepts and Applications
(2010) (Second Australasian Edition), Wiley, Milton.
Students MUST purchase the second Australasian edition in the shrink wrapped
textbook “Value Pack” ISBN 978 0730301431 that contains 2 books.
IRHR1001 Managing for $109.00
Organisation The second book is the Communications textbook that has been bundled with '
the main textbook.
When two books are bundled like this, the publishers give them a separate isbn.
Please not that the above is the 2010 version, NOT the 2006 version.
ECONlQOl Microeconomics Jackson, J. and Mclver, R. (2007) Microeconomics (8th edition), Mc-Graw-Hill $72.00
for Business
STAT1060 . T . s
) . . Howley & Gerlach (2006), Business Statistics in Australia: Methods & Applications $120.00
Business Decision Making
Year 3
COURSE COMPULSORY BOOK (REQUIRED) PRICE
Sloman, J. and Norris, K. (2008) Principles of Economics, Chapters 1 to 7, Pearson
Education, Australia, ISBN: 9781442528321.
Tl i o R i I
in the Global Economy o year. '
So Sloman is the required book they should have , Besanko is what they might
want to get but not absolutely necessary.
Strategic Management: Competitiveness and Globalisation, 4th Edition
. Dallas Hanson ; Michael A Hitt; R. Duane Ireland , Robert E. Hoskisson
MNGT2001 Business Strategy |,can - 9780170186285 624 Pages Paperbound ©2011  Published $58.00
. McGrath's Financial Institutions, Instruments and Markets 6th Edition by
ACFI2005 Finance Christopher Viney. ISBN13: 9780070140899. $83.00
TOUR2002 Visitor Behaviour |Pearce, P.L. (2005). Tourist Behaviour: Themes and Conceptual Schemes. Channel
) S $95.00
and Management View Publications: Clevedon.
Authors: Ronald W. Hilton
ACFI2004 Advanced Managerial Accounting. Creating value in a dynamic business environment. $56.50

Management Accounting

9th edition, 2011. ISBN: 978-0-07-811091-7




